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As more and more online shopping, and generally recognized by businesses and 
individuals, so develop a professional e-commerce sites is becoming increasingly 
important. E-commerce website management system is a site for adapt to social 
development and provide services for the majority of Internet users. At the social 
environment of increasingly rapid economic development, the value of e-commerce 
sites is more and more high and gradually recognized by the community. The 
e-commerce website system can promote online selling, expand the company and 
propagate product for company to create more value. However, with the developing 
of the network, the static data display pages has been unable to meet customers need. 
The ASP technology to build dynamic Web sites, dynamic response to different 
situations, to meet the double demand of customers and Dealers, the dynamic 
response of the web page. 
This dissertation introduced the background and significance of the E-commerce 
sites management system, emphatically elaborated the design and realization process 
of E-commerce websites and that of the system database; combining with the specific 
case on E-commerce of Company HY, this dissertation also introduced the function 
realization, working principle and the module design in detail in order to make the 
function on E-commerce network shopping of Company HY can really bring more 
profits and benefits to the company. 
The design process of this project mainly adopts the database technology of ASP 
and MYSQL. In the process of design, the author perfects the database data as far as 
possible to make the database of companies and users more clear, the product 
information of enterprises more detailed, and the user's information more security, so 
that users can perfectly use the resources of the website during their login time and 
create more value for enterprises. 
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